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the compare campaigns feature allows you
to select up to four of the campaigns that
you've sent previously and compare them
side by side, allowing for easy a/b testing and
comparisons between campaigns and
making it that much easier to create and
fine-tune effective campaigns




on the campaigns page of the
platform, you can click on the
compare campaigns button to
get started
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once clicked, you will be able to
select up to four campaigns to
compare side-by-side by clicking
the circle that appears next to them.
in this case, we chose three. once
selected, click view

tip: to get the most out of this
feature, make sure the campaigns
you're comparing have distinctly
different aspects so that you're
able to attribute the data to those
specific aspects of the campaign.
for example, choose campaigns
sent at distinctly different groups for
A/B testing
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when view is clicked, you'll be taken to
the campaign comparison page where
you'll see the campaigns you selected
side-by-side, allowing for easy
comparison
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