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SPRINGBIG aUutoconnect overview
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you can easily reach your springbig o
autoconnect menu from the dashboard by i
either clicking the new autoconnect button | . W
from the homepage, or from the ki e

autoconnects option from the side-menu

@ checkin

& customers

aff reports v
from the autoconnect menu, simply B o -
& settings v

select the type of autoconnect you
would like to create

select autoconnect
core autoconnects

prior to going into each autoconnect

individually, we're going to talk about

the general autoconnect dashboard desired action taken
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which will apply to all of them P G | b "

customer status reached
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SPRINGBIG autoconnects dasnpoard

in this chapter, you will learn about the general overview of the autoconnects dashboard. everything mentioned in this chapter will apply to all autoconnects.
we will go into detail for each autoconnect in the following chapters

new autoconnect: win back

in this field, you will be prompted to enter
the name of your autoconnect “ ~ dsated | it customers belong to multiple audiences the audience with the highest priorty will be applied.

[rm ”DWOL”mfe.{mcm -Ri\} + audience
click here to check out the different filters ] = ) @ " kst \
you can apply to each audience. youcan - . ’ [ J
filter by location, interests, brands, etc.

stashboard creator

this is the textbox where you type out the — o - —
message you want to send to your customer | i B
in the message, you can also include:

@ a photo

@ emojis )

@ customer info )

e - | )

select the notification message you would —
like your members to see

choose an image to be attached to the

credit summary

autoconnect (optional)



SPRINGBIG track offers: digital voucher

now we will go into detail about each autoconnect feature (track offer, target wallet, and any link). keep in mind that these features apply to all autoconnects,
although some work better with particular autoconnects. we will begin with track offer, specifically the offer type digital voucher

bl
i E &
i?.:';'._- target an
the purpose of the digital voucher track offer wallet i
5 1 prOWIEE: YGLIr DRSO merwith a digital _. _ Offertype this dropdown menu allows you to select
coupon or voucher they can redeem Tor a | (SRR conus | instant how many times the customer can redeem
certain period of time [ voucher | eCIgiCl SEIgIE the offer. you can choose from 1-5, 10,
offer for customer Or Lriimitea
. . . { J note: selecting unlimited allows the
in this field, you will be prompted to enter customer to use the offer as many time as
the offer, in other words, enter the name [ offerspercustomer ) they want
of the offer
offerexpires after ) you can attach an image to be shown
here, you will indicate the expiration when the customer receives the text offer.
time frame for the offer (in days) *- [ J this is recommended because it helps to
. spruce up your offers in your wallet
ays
preload image
voucher image |




SPRINGBIG track offers: bonus PoiNts

now that we've spoken about the digital voucher offer type, we will go into detail about how you can utilize the bonus points offer type. keep in mind that these
features apply to all autoconnects

it
T G &
rack farget all
the purpose of the bonus points track offer is offel wallet in .
so that you can reward your customers with — | here, you select the bonus type, which
bonus points when they spend a minimum offer ="type ——— determines the calculation method that will
amount of money at your store — '- o — be used to compute the amount of points
[ digital instant ] awarded to a customer
voucher DOINLS poINtS
's offer for customer @ clicking on + will add an exact amount
of bonus points
in this field, you will be prompted to enter |
the offer, in other words, enter the name [ ] @ clicking on x will multiply the bonus
of the offer value by the number of points earned
bonus type
+ X I the bonus value is the number you want to
add multiply add or multiply by to determine their
\ — ) bonus point total
( bonus value )

offers per customer

[ )




SPRINGBIG track offers: bonus points cont

wale! N
this dropdown menu allows you to select lf’ offers per customer ) in this field, you will indicate the expiration
how many times the customer can redeem  ——— | r : ] timeframe for the offer (in days)
the offer. you can choose from 1-5, 10, or L\
unlimited ( offer expires after )
[ ] . you are able to add your POS discount ID
note: selecting unlimited allows the if applicable
customer to use the offer as many time as days J |
they want i:' in purchase amount’
in this field, you will determine the — § [ ] you can attach an image to be shown
minimum purchase amount that the POS discount ID (optional ¥ | when the customer receives the text offer.
customer must make to receive those \ this is recommended because it helps to
bonus points { [ spruce up your wallet
L
— checking off this box will enable
[ preload imag | members who are not opted into
} | B messaging to receive the offer via their
/ wallet
( ssue bonus point offer to members who would qualify for this !
O message but are not opted in Imember offer R

.IIt I.
\ J




SPRINGBIG track offers: instant points

now that we've spoken about the bonus points offer type, we will go into detail about how you can utilize the instant points offer type. keep in mind that these
add-ons apply to all autoconnects, although some work better with particular autoconnects

the purpose of the instant points track —— . ’ in this field, you will be prompted to
offer is to give your customers points .e el —~£5 — enter the number of points you would
instantly without being bound to spending walet ink like to issue the customer
anything extra. it's basically like gettinga - offer type ‘
direct deposit ' '

[ I you can attach an image to be shown

note: you can use this track offer to drive — - — .
trafﬁcsz/an d influence consumer behaviors poINts 1o be issued instantly when the customer receives the text offer.
- this is recommended because it helps

[ ] to spruce up your wallet

D ISsu@ instant point offer to members who would qualify for
this message but are not opted in Imember offer)



SPRINGBIG target wallet

now that we've spoken about the all the track offer features, we will go into detail about how you can utilize the target wallet autoconnect feature. keep in
mind that these add-ons apply to all autoconnects, although some work better with particular autoconnects

1] &
when you select the target wallet feature, track tarqet an in this field, you will be prompted to select
it allows you to send your customers direct offer . }l' ot | in the specific wallet destination that you
access to specific parts of their wallet ——— - J are trying to send the customer to
 selecttarget |
note: this is especially useful when you
send the customer that you are trying to () referral
get to fill out their profile, birthday, or B
interests () interests
() birthday
o note: when BUDZ is enabled referral will
(] profile also appear. when a website is listed under
_— business website in the basic settings a
() home shop online checkbox will appear too

| () shoponline



SPRINGBIG any link

now that we've spoken about the target wallet feature, we will go into detail about how you can utilize the any link autoconnect feature. keep in mind that
these add-ons apply to all autoconnects, although some work better with particular autoconnects

the purpose of the any link track add-on is ] any link | in this field, you will be prompted to enter
to provide your customer with a link to i | \ adkd iriiicis URLS o your stashiboand o vour customens how have a single polnt of ~ the full url (any link) that you would like
whatever you'd like. once clicked, a access for all your important links the customer to be taken to

pop-up will appear humbnail

‘ litie” ur’ image

| — note: you are able to add a title and a
" - - - J | ] € humbnail i he any link

note: this is especially useful if you want to thumbnail image to the any lin

include a link to your online menu to show

customers how easy it is to place online

orders at your store previously used URLS

htle ur In

X
AL
[ o
&
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SPRINGBIG core autoconnects

this group of autoconnects was created so that you can keep intouch with your customers and rewards them at the most relavant times. they allow you
to provide them with incentivized messaging to keep them coming back to your store. whether it's sending them a birthday discount, sending them
your store’s daily deals, or simply trying to get them to shop with you if they haven’t done so in a while, there is an autoconnect for you

we will begin with the win back autoconnect and go through the list respectively

Core autoconnects

be In touch at the most relevant times

=wmm% win back pirthday daily deals
after visit delayed after visil after join
desired action taken
encourage customers to do things you like
birthday add INnterests add email add eward available
customer status reached
acknowledge customers when they reach specific milestone
spend milestone visit milestone DIg purchase by join date

reminder

remind customers 1o take action

DOINtS expiration medical card expiration



SPRINGBIG WiN back autoconnect

the purpose of this autoconnect is to win back customers that have not visited your store in a while, giving you the ability to reconnect with a customer
to get them back in your store before they become the one that got away

click here to create multiple audiences, issuing each

new autoconnect: win back —eeeeee
S a win back offer that is likely to grab their attention
PR | Fsmmesteiong o n s nctornasthe ence vt het ety eiibosted | -
e ( note: be sure to create an all audiences and prioritize
- | +audience | i
[come back . -/ it last

audienceid: #86471

oy [ | — remember to apply filters to each of your
min dayssincevist audiences like spending total, average spend,
| . 1 stashboard creator | — . . .
I?m | (e = o & win backs and give better rewards to those who
B o | ) typically spend more
[4:20;}m ]
| J add a track offer that will be enticing to
04 —— i —
the customer of that audience
I T | you can even try including an any link to your
) N : =/ ; 5
online menu, letting customers know they can
select a notification message . )
e oy, AN O SO e Ty easily order online at your shop

this is what you will click on to view your
stashboard message

credit summary



SPRINGBIG pirthday autoconnect

the purpose of this autoconnect is to send messages to your customers on their birthday to show them you care. utilizing this autoconnect increases
the likelinood that the customer visits your store, especially if you send them targeted birthday deals or offers

when se’[ting up a birthday autocon nect’ we sas | L | '
. . . disabled & if customers belong to multiple audiences the audience with the highest priority will be applied.
recommend setting a specific time for the message o - , N
ame 1or your reierence) ! ; aUC“UHCC ,I
to be sent [irs your special day! ] \_____
\ ( timeto send P ‘ audience id: #86475 m
s o O ) S [4:20 pm locations: soho, Sih-avenue, murray-hil, long-isiand, brooklyn
create multiple audiences, gifting all of your — Pl s
members a birthday present that they're sureto love curenty05 8om |
stashboard creator
note: be sure to create an all audience and Sl i sl
pI'IOI'ItIZG |t laSt /.Happ\,r Birthday from your Fam at The Kosher K!!! We have something special for you, stop ﬁ‘l" .1 & b
by today St
( Birthday Package ]
add one of our ready to use notification images I—]
to add enhance your notifaction and offers | |
| ot :

select a notification message

select mms notification image (recommended)
Cm \
S
bllm? |
| '..’._;- i

<.

s

~radit onimmans



SPRINGBIG pirthday autoconnect cont

Cx audiencels) and creale messages 10f Inatl audienCe you Can creale muitipl
status can create multiple messages to cycle througt

disabled if customers belong to multiple audiences the audience with the highest priority will be applied.

name (for your reference)

[ ] + audience
It's your special day!
time to send audience ic #86475 ﬂ\w
[ 4:20 pm | . locations:  s0ho, 5th-avenue, murtay-hil, long-island, brookiyn 1 use filters like ave rage spend' Spend|ng total,
+ ners v ! ——
p and visiting total to gift those high spending,
— high visit VIP customers
{HapnyBinhdaytromyourFama! The Kosher K!!! We have something special for you, stop ﬁ '} & 1 USG ﬁlterS “ke ]Oln date tO glve a SpeC|al glft
b [n”m — \ to customers who have been part of your
program for a long time, or thank those that

S are spending their birthday with you
E _ )
’ | be sure to add a track offer to each message,
and include a birthday display image and a

coupon image to make sure that only the
birthday person is enjoying your generosity

select a notification message

select mms notification image (recommended)

o

Sy |
4 ‘—.": &

s |

~radit e immans



SPRINGBIG daily deals autoconnect

the purpose of this autoconnect is to customize and send daily deals to customers depending on what day of the week it is. using this autoconnect will
give your customers an incentive to visit your store on any given day of the week because they know they get something out of it, especially if you
send them targeted birthday deals or offers

Wh en Settl ng u p a d a | ly d ea l S au toco NN ect configure autoconnect settings pick audience(s) and create messages for that audience. you can create multiple audiences (i.e. boca and flowers, boca and edibles). for each audience, you
]

status can create multiple messages to cycle through (i.e. different message every time receiving 'win back' or ‘after visit).

yOu can Categorize each mesSsage based on ‘ _____ disabled -. (é‘ if customers belong to multiple audiences the audience with the highest priority will be applied.
the day of the week, this can be any day from name (foryour reference) | \ + audience

‘ Sunday Scaries? ‘

Sunday to Saturday i audience id: #86564

_f"(’géy of the week spendingtotal:  spending totals (101-500), spending totals {(501-1000), spending totals (1000+) )
{ +filters v
. ’ : | sunday
we also recommend setting a specific time
f h b _ﬁ*” time to send :
orthe message to be sent | (9:05 am \ ] stashboard creator
\\_ 7/ usethe creator below to craft whatever message you want! add text, creative images, and extensions 1o your campaign and we will generate a stashboard for
Eastern Time (US & Canada) your members (see tutorial)
create multiple messages for each day of curtently 09 46ar e =
got the Sunday Scaries? Il 1!9; ﬁ
th e wee k We can fix that! Stop by today to and stock up on your favorite goodies to make your wallet link
sunday far less scary & offer type
pone

add a pre-optimized notification image to e
your daily deal to help it stand out  25%offyourorder J

offers per customer
.
offer expires after

m @ _»1 \/{I

select a notification message
choose a message to send your members as a text, and we will include a secure link to the stashboard you've created above

\CHANT _DBA} daily update just for you %{MEMBER_FIRST_NAME]! >> https/winniethepoolat.com/UnATAOQ2B86 reply STOP to opt out




SPRINGBIG

status

W AN
disablad

namae {for your reference)

reate multipie audi
Sa01es 10 OYCld thrGuc

#

[ Sunday Scarles?

if customers belong to multiple audiences the audiencie with the highest priority will be applied.

N + audience

day of the week

7~ T3 L8 1 1 E R A T | M8

|

[ sunday

.] i v filters ~/

time 1o send

spmdlng total: spanding totals [101.800), spending totals (501 1000)

spending totals (1000+]

oy
i,

| }

[ 906 am

] stashboard creator

a Craator Deow 10 Cralt whateves mi e YOu want! aGa 1ext, Craalive Imagies, and axier i) el 1O
i ™
got the Sunday Scaries? llL ! é’
We can fix that! Stop by today to and stock up on your favorite goodies to make your 5 oth perlol - -
sunday far less scary & ( any link \
\ A
6B © E )
4 —
select a notification message
> i ”:.]'.' I | i . f ]{n

\

daily deals autoconnect cont

using filters like spending total allows your
deals to be product specific so that you can
target enthusiasts of those products, in turn,
increasing the likelyhood of a sale

you can use the any link feature to
increase your shop's online orders and
offer deals to your customers

select a pre-optimized notifcation
messages to further enhance your daily

select mms notification image (recommended)

credit summary




SPRINGBIG arter visit autoconnect

the purpose of this autoconnect is to send a message to customers after they visit your store and make a purchase. you can create multiple messages
in the cycle offering a more conversational tone to your customers

if you run a multi-location dispensary,
dsablad if customers belong to multiple audiences the audience with the highest priority will be applied create an after ViSit message SpeCiﬁcally fOf
- | - - audience customers of each of your stores
[ target wallet home will take customers to
| ' their wallet, this is a perfect extension for your
S'asf’bfafdfr.eafo.'.,,_ e after visit texts
(Thank youfor stopping bu today! we notice you have ot comploted your walie, fyouil L] = & )
i e == note: to entice customers to provide their
B birthday, interests, or email, offer a discount
S | _ B once the information is filled in and create
< another autoconnect to fulfill the promise

periodically award small offers to customers,
ask for updated interests, or remind customers
that they can order online

credit summary



SPRINGBIG delayed after visit autoconnect

this autoconnect is in place if you prefer to send a message to your customers a few days after they visit, rather than sending it the same day of their
visit. with this autoconnect you can ask your customers for reviews, send them surprise offers, or even just make them aware of your menu

status N Create mutlipiar IGES 10 Cyaie thrdegh L. fforan! messana every Ime e 1 'win back or'ah 1
cksablad if customers belong to multiple audiences the audience with the highest priority will be applied.

in this field, you can determine how many + audience
days after the customer visits your store that [“‘“"““ L T
you would like your message to be sent to them | @ )|
o /
. . [ 905 am | stashboard creator
note: we also recommend setting a specific W somacosorboow
time fOf the message to be Sent o /hefe'sthethmg -a lot has happened since you've bean gone! stop by today 1o recelve an ﬁ -, & )
exira 360 bonus points! wallet b
[3{50 ]
___ I
. onus vaiue .

select a notification message

select mms notification image (recommended)

&

credit summary




SPRINGBIG

status
ESanad

name {for your relerencel

since you've been gonell!

# of days after visit

21

lime 10 send

905 am

delayed after visit autoconnect cont

if customers belong to multiple audiences the audience with the highest priority will be applied.

( audience i
\

audience i #86566 I ‘<===.-"/
.
J
stashboard creator
i n c & )
here's the thing_.a lot has happened since you've been gone! stop by today 1o receive an [T] - _
extra 360 bonus points! > vaiot -
f offer type \
offer for customer
l 360 ]
bonus type
;\_ bonus value p
[ 2y

select a notification message

select mms notification image (recommended)

credit summary

click here to create an audience with a
brands or category filters applied

note: this way you can send a message with
an any link extension, letting customers
know if they enjoyed product from a certain
brand,or enjoy a certain category, they can
check out more similar products

adding bonus points to this autoconnect, will
help incentivize your members to stop by and
complete a transaction



SPRINGBIG arter join autoconnect

the purpose of the after join autoconnect is to welcome new customers to your shop and essentially make a good first impression. your join message
should be crafted to suit your brand and show new comers that you are thankful they joined your program

new autoconnect after join include a track offer with a quickly
o R S approaching expiration date in your join
pioaskcrmers Disking i el aKer1c60 e xBinos withthe higheet peoty wifbe sipied. message, encouraging first time customers
ommamn | R to become repeat visitors from the start
|
y create a bonus point track offer with enough
stashboard creator | E bonus points for the customer to redeem the
e RS first level reward, this will make them feel
[Pk iy ey e ( B "' z ) valued, thus more likley to be a repeat customer
Wi ] try to include a message with an any link to your
=B website or online menu, capitalizing on the
& I opportunity to further immerse your new

member into your culture

select a notification message

select mms notification image (recommended)

Thanks'
for

Joining

credit summary
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SPRINGBIG agesired action taken autoconnects

the desired action taken autoconnects were created so that you could gather customer information as needed. create autoconnects that reward your
members for telling you about themselves. you can capture info like their birthday, interests, and email. this will go a long way in helping collect valuable
customer data, and will be most effective when complimented by other communications from your store

encourage your staff to educate your members on how to access their personal wallet, and if they share some information about themselves they'll
immediately be rewarded. this will make a major difference in the amount of customer data you collect

if you just imported a big list, you have the perfect opportunity to request customer information. create an information given autoconnect and send a target
wallet campaign letting customers know that they will immediately earn rewards just for telling you about themselves!

we will begin with the birthday add autoconnect and go through the list respectively

desired action taken
encourage customers 1o do things you like

pbirthday add  — iNterests ac

(_’i 2l g e j ~Tale [’{;;". ANArcCY A\ /- H )
M— o~ ”~ 1 B ~ LS - ~
- L IL L AN j{\,-‘ . ¥V V A A CAV ( LA B



SPRINGBIG pirthday add autoconnect

the birthday add autoconnect is in place to help you incentivize customers to fill out their birthday info in their wallet. capturing information like their
birthday allows you to send custom messages with unique deals and offers to your customers on their special day

click here to create multiple audiences with
f smsas LB ~ different filters so that you're offering
____ specific deals targeting customers who will

} likely use the reward granted

target wallet birthday will take customers to

dhsablad {i! if customers belong to multiple audiences the audience with the highest priority will be applied.

nama will display onwallet

( 10% birthday add |

shboard . . . ; ; :
sasnboarg creato their wallet, which is perfect if you're trying to
’ | " get them to fill out the birthday field
High there! We noticed you have nol fillad out the birthday field on your profilegg...dont ﬁ nE iy
sweat it, click the link provided to add your binthday and receive some awsome rewards - . . .
A S (( sectager ) note: to entice customers to provide their
O refemal . o
0 reests birthday, you should offer a discount once the
. Birthelay . . . .
O profie information is filled in and create another
) home .
&) hepartin autoconnect to fulfill the promise
) note: with the birthday autoconnect being the
shotanctfiosionmeesage most utilized autoconnect, birthday add is

imperative to ensure you obtain all your
Bithday Add AC for aven members birthdays to reward them on their
iasasin il special day

note: whatever you name this autoconnect will
be displayed to your members in their wallet




SPRINGBIG Nnterests add autoconnect

the interest add autoconnect is in place to help you incentivize customers to fill out the interest field in their wallet. capturing information like interests
helps you send your members targeted messages because you're able to filter down to the type of messages they would be interested in receiving

using the custom wallet link at the end of your
notification message will guide members directly
to their wallet, which is perfect if you're trying to
get them to tell you about what they like

new autoconnect: interests add

ssabiad if customers belong to multiple audiences the audience with the highest priority will be applied.

name (will display on wallet

+ audience
['.'-.fmnniefostsycm? ] B
note: to entice customers to provide their
: i - interest, you can offer instant points once the
stashboard creator . A % .
e e 5 P 5l g 645 S il I i information is filled in and create another
'fi;lghmere'v.'hyhm.-eyou not told us what you like yet? you could be getting custom 1] -} Lj & i aUtoconneCt to fu I'ﬁ“' the promlse
deals based on your interests!!! fill it out today and receive 180 instant points! % el L -
IMEMBER_BALANCE] ( = offer type - W
"[ . you can also just use the target wallet interest
[romemtiirons J to take customers to their wallet to fill out the
. 8 interest field
- ® B ’jq_ - s ),

note: whatever you name this autoconnect, will
be displayed to your members in their wallet

select a notification message

select mms notification image (recommended)

credit summary




SPRINGBIG cmail add autoconnect

the email add autoconnect is in place to help you incentivize customers to provide you their email address. capturing information like an email address
enrolls them into your email campaigns, which is another way to communicate with your members with limited restrictions

target wallet profile will take customers to their
wallet, where they can fill out information like
their email, phone number, and name

new autoconnect email add —_— e ST -

pled if customers belong to multiple audiences the audience with the highest priority will be applied.

e | + audience note: to entice customers to provide their email
* ) address, you should offer a discount once
+ filters § s . .
the information is filled in and create another

autoconnect to fulfill the promise

stashboard creator
/H:{]!HhOlO!'.‘Jﬂl"ll 1o get 10% off your next purchasa? All you have 1o do is add your emall 1o ﬁ "4 éJ _ H“. & B nOte: With email CampaignS, you are able to
your profile within the next 3 days. click the attached link to get started today! " Send your Campalg nS tO memberS Wlth minimal
O wferna . . .
0 s to no restrictions, enabling you to send your
e daily deals, menus, etc
(O shop onine
k-‘»_.__q__ ___;f‘j. . .
} note: whatever you name this autoconnect, will
select a notfication message be displayed to your members in their wallet

select mms notification image (recommended)

credit summary




SPRINGBIG reward available autoconnect

the reward available autoconnect is in place to notity members that they have an active and new reward in their wallet. this is a great way to motivate
your members to come back into your store to make a new purchase

new autoconnect reward available reward available will only notify the member
— T To———— T — regarding their new reward. this notification
(T somersbeong ol udencestheaudencawih heighet oy wlbe i message meant to motivate your members to
]  BUGRSE come back into your store to redeem their reward
Reward available
note: if you plan to target mutliple audiences
: and a member belongs to multiple audiences,
T A e AR the highest prioirty will be applied
/You\roearmci itt make sure you use it before its gone. there is a reward in your wallet that ﬁ [ o & | I} . "
Is now avallable for you to use, don't miss out! ’ ' - irk nOte: dOﬂ t fOI'g et to add a pre-Optlmlzed
Divied notification image to enhance your autoconnect
0 bty
@ vrofie
O home
(0 shoponéne

select a notification message

7~ select mms notficationimage (recommended) ”’}I
L | note: this autoconnect will send out once the

 cedtsummay member becomes eligible for a reward in their
wallet as a gentile reminder
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SPRINGBIG spend milestone autoconnect

the purpose of this autoconnect is to reward your members for hitting a certain spend milestone or reaching a new tier. running a spend status
incentive program raises your loyalty program to an elite level, proving incredibly effective for your highest tier customers

in this field, indicate the spend milestone new autoconnect: spend milestone
(in dollars) that the members must meet to o
reach the new tier and receive a reward

(6“ if customers belong to multiple audiences the audience with the highest priority will be applied.
name (will display on wallet g
+ audience

optional: this configuration allows you to set a == ]
timefra me by WhiCh the Customer must reaCh lf[f’” milestone { T spendingtotal:  spending 1otals 11000+

_ 1800 .. :
the spend milestone for their reward and i
whether or not they receive an after visit sms [ ] stashboard creator
after dOing SO | sand after visit sms for this transaction? ors 5031,

| [ yes v ] /Mazel Tov on becoming one of The Kosher K's golden members!!l! we are super thankiul ‘l.% . ? )

. . - ﬁ lt t e e thtat you support us so much that we want to retumn the favor. Hats off to you, I'chaim! o . oo

gse by jqn date and spending total | ers to e T
incentivize members to spend more with you and Y, Proem— |
reward those who have hit your milestones
create random, personalized rewards at e 20 D
different, seemingly random spend marks, select a notfication message

issuing the powerful surprises and delightful
rewards to members and they further immerse
themselves in your brand

select mms notification image (recommended)

credit summary




SPRINGBIG visit milestone autoconnect

the purpose of this autoconnect is to reward your members for hitting a certain visit milestone. this allows you to look out for your small timers by
offering a very small reward at certain visit intervals, allowing you to offer visits based consolation rewards to members at a very low cost

vers, hoca and edn

¢ cusiomers belong o mAicks aucHanoss the suxtence wihe highest prorty wil be spobed
in this field, indicate the visit milestone (in days) — |BhH ] + audience
that the member must reach to receive a reward T — s R ———— u];.l:mm:{ |
optional: add a configuration that allows you [ | stoshoord e
to set a timeframe by which the member must e T precksaiigiel
reach the visit milestone for their reward and [ ) /:;g:;f;gg;;f;;gjfgg;;fm:ggf;g;gj;fmlsww L L = g
whether or not they receive an after visit sms oi [ i | =)
after doing so o |
take advantage of early visit milestones and let ]
members know about your online menu or other (o )
aspects of your business, ensuring all members soltanotfoatonmessage

know what they need to

select mms notification image (recommended)

q%"_;{&t?"

credit summary




SPRINGBIG visit milestone autoconnect cont.

satinge k0o O 00K ST T 0 a3 00 5 0 create audiences with different filters so that

” “d |fcustomers belong: s tlomumple;ludit;mes theaudlencewlth ‘tlr‘nle higheslt pt|10riry mllbe éppiied. w _ yo U can Off er d iS cou nt S b 3se d on th | n g S l| k e
nama {for your referancel ffﬁ: N

+ audience ﬁ thelr average Spend

[ 18th visit 18% off J

Vvisit miesicne

(i | S ] ask for public reviews from members only once
§ ) they've returned to your store a certain number

within timeframe (days)

(= | e of times, and not too often, to ensure you

send after visit sms for this transaction? PO TRRITIDENS S v .

[y&s '] /nghl thank you for stopping at The Kosher K! Great news, this is your 18th visit, which ﬁ ‘9 ef B requeSt reVIeWS from loyal Shoppers at random
mj;iﬁ.:gm to enjoy 18% off your naxt 3 purchases!!!! ,,,,,I Ik VISIt mlleStoneS, ISSUG memberS a Sma“_

.= | - ) gift. surprise and delight marketing is
= ] incredibly powerful

= )

select a notification message
1} ] i 3 i e VYOurm NI

select mms notification image (recommended)

i

credit summary




SPRINGBIG  Dbig purchase milestone autoconnect

the purpose of this autoconnect is to reward your customers for making a big purchase. there is a purchase amount that is so high, that any customer
who spends it isimmensely valuable to you, make sure to capture and entertain those customers by leaving a big purchase autoconnect set and ready
to delight your largest spenders

status

| | | f U HAONG I TRUNIS SLIN0SE T A Serce Wi i Fighesk o D6 ppled
some of the most effective campaignsin -
generating revenue are campaigns that offer a F_[”“”"‘”‘”’“'“‘M J o
reward if a certain amount of money is spent. H Lm l 1
run these campaigns with ease by creating big ke P ¢
purchase autoconnects when needed seebomaeeer
(HiGH B1G SPENDER! You ust spert $360+ at The Kosher kIt You defiantly desorve a 0 = &
reward for that! enjoy 36% off your next purchase within the next 18 days!t! Mazel Tow! : .
in this field, you must indicate the purchase =
amount (in dollars) that the customer must make . | | 5 )
to trigger the big purchase autoconnect CJ

select a notification message

select mms notification image (recommended)

credit summary



SPRINGBIG DY jOiN date autoconnect

the purpose of this autoconnect is to reward your customers for reaching certain milestones in their customer lifecycle at your store. the milestones can
be like spending a certain amount within a certain timeframe from their join date. this effectively gives you a lifecycle marketing tool you can use to
steer your members to where you want them to be

in this field, you must indicate the join date | e oeong oyl Axianoesheauaenoemdt e hches piaty il sopted
timeframe that will trigger the autoconnect —
15% off for 30/500 ‘ | raudiernce
we also recommend setting a specific time for Br= ‘ :]
the message to be sent | = ’
= | | 11:00am ] | stashboard creator
you ShOU[d Set mileStoneS for What Stage your o o (.ft;hghagam!wohavoagreazoﬂo: for you. it;s your 20 day anniversary with us at the Kosher ﬁ e y N
customers should be in in their lifecycle, setting e e L e e L i
what information you'd like to receive = J
[ 15% off J
try adding the target wallet extension to the 30, D
60, and 90 day milestones with an incentive tied = V
to it select a notification message
( )
after setting these up, set up the desired action select mms notiication image (recommended)
taken autoconnects with a track offer extension g

to reward them with either bonus points or an
offer

credit summary
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SPRINGBIG DOINt expiration autoconnect

the purpose of the point expiration autoconnect is to give your members a reminder that they have unused points that are set to expire soon. thisis a
great opportunity to offer a digital voucher encouraging them to come in and redeem their unused points

i 4 " . New autoconnect: points expiration
when setting the days prior to expiration ensure

you are giving your members ample amount of I et
time to come redeem their reward points o

if customers belong to multiple audiences the audience with the highest priority will be applied.

name (for your refarence

|useu before you lose It ] + audience
'{”*ﬁ‘_ days prior to expiration . . ‘
use the substitute value icon to include the ‘ (s e
amount of points that will be expiring within the
: l“-mﬁm ] stashboard creator
set timeframe .
/Haghl. this is just a reminder that you have %{EXPIRATION_POINTS] within the next 15 days. ﬁ -}' & B
Usa them before you locose them. Stop by within the next 15days and receive 15% off your .
purchase, offer type
= J
[ 15% off purchase }
— — olffer expires after g

credit summary



SPRINGBIG mea cara expiration autoconnect

the purpose of the med card expiration autoconnect is to give your members a reminder that their med card is going to be expriring soon. this is a great
opportunity to offer a digital voucher encouraging them to come in and redeem their unused points

when setting up the days prior to expiration 4 corbguosuccomct st
ensure you are informing your members at least R

. . . dma 107 your relarence g Jucur__.n.‘:\e
30 days prior to the cards expriation date (medcardoxpraten
use their med card expiration as a way to e = |

. e ; 11:00am shboard
leverage a digital voucher rewarding them for ————— gl nsonm e e s S e
reneWIng thelr med Card! and to help Offset the R /Hsgh{homwvewamedtoletycu know it's about that time to renew your med card. please i ﬁ -» i& R
price to renew et uopin Tkt andonea SO M e,
I — [BOGL}-:em I
)

select a notification message

sslect mms notification image (recommended)

credit summary
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