










RFM Segmentation
Recency, frequency, and monetary value (RFM)



Segment size vs. Segment Spend
Comparing the percent of total customers per segment vs. the percent of total revenue generated

Segments are fairly evenly divided by counts Champions dominate our revenue

The only one significantly bigger is visitors. Our success as a retailer is due to a loyal group of high 
spend champions



Average spend for champions looks GREAT
Could we convert some loyalists over to that segments?








