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popular inquiries

IS a powerful tool that allows you to view the
impact of specific events on your customers
whether that be the impact of campaigns,
discounts you've sent, or even the items that
customers have purchased. now with the
popular inquiries tab, you can now easily
see the most popular inquiry reports being
run and run them yourself to generate quick
INSigNts
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impact report inquiry

S p rl n g b | g select an eventand a kpi, or select from one of our popular inquireis and we'll show you which

selection (brand, reward, day, etc) has the biggestimpact on the selected kpi
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impact report inquiry
select an event and a kpi, or select from one of our popular inquiries and we'll show you which
selection (brand, reward, day, etc.) has the biggestimpact on the selected kpi
see which category has the biggest impact on a kpi
Q THC Traders < see which brand has the biggest impact on a kpi
click on the popular inquiries
@& home tab. once clicked, a widget will
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impact report inquiry

select an event and a kpi, or select from one of our popular inquiries and we'll show you which

selection (brand, reward, day, etc.) has the biggest impact on the selected kpi

see which redemption count achieved has the biggest impact on a kpi average ticket

once the report has finished
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